Seminole County Trails
The Gateway to a Healthier Economy

Presented by:
Bryan Nipe, ASLA, LEED AP
Greenways and Natural Lands Manager
and
Davia Moss, CPRP -
Business Operations Program Manager
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Trails: Current product packaging
Repackaging trails as a unique destination for visitors
Instrumental program and marketing partners

Overview of the destination marketing program
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Trails: current product packaging




current product packaging
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Product position

e Convenience &
safety

* Uniqueness
e Value
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Trails: current product packaging
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Seminole County hosts over 60 miles of interconnected trails that
offer a variety of vistas -- from parks, wilderness areas and
historical sites to interesting architecture, shops, dining

and entertainment.
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REpackaging trails as a unique destination

Positioning

e Convenient and safe
- » Unique

- ;;; *  Value

i PLUS

&« Florida Trail Gateway
Community

e Award-winning

e Added amenity for sporting

events and o

convention visitors
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Florida Trail Gateway Community

Benefits
Seminole

e Alliance builds marketing position County is
. . worlkl
* Cross marketing to reach additional o Z)Vg?w@
audiences the 1 Gateway
) o Oow»tg!
* Alliance Increases ability to secure
grants

e Alliance builds volunteer support
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Seminole County Trails Gateway Community

Marketing Program
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SEMINOLE COUNTY

FLORIDA'S NATURAL CHOICE
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Our attractions have more hite.

Our parks don’t need themes.

4
LE COUNTY
ida’s Natural Choice

wwwVisitSeminole.com
1-800-800-7832

Branding

Just beyond Orlando, Seminole County offers a natural
wonderland that’s the ideal place for your group to reconnect.

—
Discover a less crowded, more relaxing environment, lower hotel s
rates and top theme parks minutes away. As small group experts, SEA/ﬂNO[f @UNT\{
we can help you plan the best get-together ever for a great price. Florida’s Natural Choice

So come enjoy a slower pace. 1-800-800-7832

Book a weekend stay and get your 3rd night free! Visit www.AFreeNight.com to learn more.



The possibilities
are wide open.

Find attractions
with more bite in
Seminole County.

Florida's N. 2 o 3
il can " i ! A Central Florida location with
: R " a lot more to sink yvour teethiinto.

Natural Choice
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Branding
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SEVINOLE COUND

Florida’s Natural Choice




Target Audiences

e Leisure market

* Niche market: Nature enthusiasts

e Sports marketing through CVB channel

e Convention marketing through CVB channel
* Hotel channel

e Hospitality and service business channel along‘?
the trail system
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Leisure Market & Nature Enthusiasts

Alliance marketing with Florida Trails Association, 7
cities in county and Seminole County CVB.
e Collateral

e Website cross promotion
e SEO

 Weekly weekend event mass e-mail blast for th
local visitor ;
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CVB Channel

* Nature-based collateral
e Electronic sports guide
 Trade Shows and other event recruiting efforts

 Emphasis on trails as unique feature for sporting or
convention experience

 Weekly weekend event mass e-mail blast _.?

e Qutdoor adventure blog on website
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Hotel, Hospitality and Service Business
Channels

e Rentals and exercise gear for trail users.

e Gateway participant sticker in business window for
specials and discounts for trail users.

e Solicit sponsorships to underwrite costs of
promotion materials.
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Seminole County Trails
The Gateway to a Healthier Economy
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