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Overview

• Trails:  Current product packaging

• Repackaging trails as a unique destination for visitors

• Instrumental program and marketing partners 

• Overview of the destination marketing program 



Trails: features



Trails: current product packaging



Trails: current product packaging

Product position

• Convenience & 

safety

• Uniqueness

• Value



Trails: current product packaging

Seminole County hosts over 60 miles of interconnected trails that 

offer a variety of vistas  -- from parks, wilderness areas and 

historical sites to interesting architecture, shops, dining 

and entertainment.  



REpackaging trails as a unique destination

Positioning 

• Convenient and safe

• Unique

• Value 

PLUS 

• Florida Trail Gateway 

Community

• Award-winning

• Added amenity for sporting 

events and           

convention visitors



Florida Trail Gateway Community

Benefits

• Alliance builds marketing position

• Cross marketing to reach additional 

audiences 

• Alliance Increases ability to secure 

grants 

• Alliance builds volunteer support

Seminole Seminole Seminole Seminole 
County is County is County is County is 
working working working working 
toward being toward being toward being toward being 
the 1the 1the 1the 1stststst Gateway Gateway Gateway Gateway 
County!County!County!County!





Sporting Events



Added amenity for sporting events 

and conventions



Seminole County Trails Gateway Community 

Marketing Program



Branding



Branding



Branding



Target Audiences

• Leisure market

• Niche market:  Nature enthusiasts

• Sports marketing through CVB channel

• Convention marketing through CVB channel

• Hotel channel

• Hospitality and service business channel along       

the trail system



Leisure Market & Nature Enthusiasts

Alliance marketing with Florida Trails Association, 7

cities in county and Seminole County CVB. 

• Collateral

• Website cross promotion

• SEO

• Weekly weekend event mass e-mail blast for the 

local visitor



CVB Channel

• Nature-based collateral 

• Electronic sports guide

• Trade Shows and other event recruiting efforts

• Emphasis on trails as unique feature for sporting or 

convention experience

• Weekly weekend event mass e-mail blast

• Outdoor adventure blog on website



Hotel, Hospitality and Service Business 

Channels

• Rentals and exercise gear for trail users. 

• Gateway participant sticker in business window for 

specials and discounts for trail users.

• Solicit sponsorships to underwrite costs of 

promotion materials.
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