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Bike 
rental/sales/supplies 

5% 
Convenience/grocery 

store 
5% 

Hotel/motel 
5% 

Restaurant/eatery 
61% 

Retail 
24% 

What is the primary classification of this business location? 

What is the primary classification of this business location? 

Answer Options Response 
Percent 

Response 
Count 

Bike rental/sales/supplies 5.3% 2 
Campground 0.0% 0 
Convenience/grocery store 5.3% 2 
Hotel/motel 5.3% 2 
Bed and Breakfast 0.0% 0 
Outdoor recreation/outfitter 0.0% 0 
Restaurant/eatery 60.5% 23 
Retail 23.7% 9 
Other (please specify) 33 

answered question 38 
skipped question 13 

 

 

 

 

 

 

 

 

 

 

 

The majority of businesses surveyed (60.5%) were 

restaurants/eateries, followed by retail at 23.7%. 
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What influence did the trail have on the decision to choose 
this location for this business? 

Answer Options Response 
Percent 

Response 
Count 

Very strong influence 8.2% 4 

Strong influence 10.2% 5 

Some influence 24.5% 12 

No influence 57.1% 28 

answered question 49 

skipped question 2 

 

 

 

8% 

10% 

25% 

57% 

What influence did the trail have on the decision to choose this 
location for this business. 

Very strong influence Strong influence Some influence No influence

57% of businesses surveyed felt that the trail had no influence on 

their decision to choose their business location. 25% felt the trail 

had some influence with 18% feeling a very strong to strong 

influence.  
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4% 

43% 

24% 

29% 

What impact has the trail system had on your 
business in the past year? 

Increased sales/revenue significantly Increased sales/revenue somewhat

Has had no impact Not applicable/Don't know

What impact has the trail system had on your business in the 
past year? 

Answer Options Response 
Percent 

Response 
Count 

Increased sales/revenue significantly 4.1% 2 

Increased sales/revenue somewhat 42.9% 21 

Has had no impact 24.5% 12 

Not applicable/Don't know 28.6% 14 

answered question 49 

skipped question 2 

 

 

 

 

 

 

 

 

 

 

 

 

 

43% of those surveyed felt that the trail system had increased 

their sales/revenue somewhat but 24% felt that the trail has had 

no impact. It is important to point out that 29% chose “not 

applicable don’t know”. It is recommended that this be looked 

into more from a marketing perspective to see if business owners 

understand their relationship to their customers and their 

customers’ relationship to the trail.  
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Yes 
5% 

No 
95% 

Has your company changed the way it does business 
due to the trail (marketing,advertising, store layout, 

products, etc.). If yes, please explain.  

 

Has your company changed the way it does business due 
to the trail (marketing, advertising, store layout, products, 
etc.). If yes, please explain.  

Answer Options Response 
Percent 

Response 
Count 

Yes 5.0% 2 

No 95.0% 38 

Other (please specify) 5 

answered question 40 

skipped question 11 

 

 

 

 

 

 

 

 

 

 

 

 

An overwhelming majority of 95% said that they have not 

changed the way they do business due to the trail.   
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Has the trail had any impact on your decision to do the following 
with respect to your operations? Check all that apply.  

Answer Options Response 
Percent 

Response 
Count 

Expand operations in the past year 6.4% 3 
Make plans to expand operations 2.1% 1 

Create new positions in the past year 0.0% 0 

Other (please explain) 2.1% 1 

No changes to operations 89.4% 42 

answered question 47 

skipped question 4 

 

 

 

7% 
2% 

2% 

89% 

Has the trail had any impact on your decision to do the following with respect to your 
operations? Check all that apply.  

Expand operations in the
past year

Make plans to expand
operations

Other (please explain)

No changes to operations

A majority of 89% have also said that they have not changed 

operations due to the trail.   
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Yes 
24% 

No 
76% 

Do any of your employees use the trail to 
commute to work? 

 

Do any of your employees use the trail to commute 
to work? 

Answer Options Response 
Percent 

Response 
Count 

Yes 24.0% 12 

No 76.0% 38 

answered question 50 

skipped question 1 

 

 

 

 

 

 

 

 

 

 

 

 

 

It is important to note that 24% stated that some of their 

employees use the trail to commute to work. This is an alternate 

means of transportation for part of the County workforce.  
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Gross Revenue Figures 

Approximately what were the gross revenue figures for this business location in 
2010? 

Approximately what were the gross revenue figures for this 
business location in 2010? 

Answer Options Response 
Percent 

Response 
Count 

$0-$100,000 26.9% 7 
$100,001 - $200,000 7.7% 2 
$200,001 - $300,000 19.2% 5 
$300,001 - $400,000 3.8% 1 
$400,001 - $500,000 7.7% 2 
$500,001 - $600,000 0.0% 0 
$600,001 - $700,000 0.0% 0 
$700,001 - $800,000 0.0% 0 
$800,001 - $900,000 3.8% 1 
$900,001 - $1,000,000 7.7% 2 
More than $1,000,000 23.1% 6 

answered question 26 
skipped question 25 

 

 

 

 

 

 

 

 

 

 

2010 Gross revenue figures for businesses surveyed can be found 

in the graph below. 6 of the businesses surveyed brought in more 

than $1,000,000 in 2010.  
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Percent Profit Margin 

Approximate 2010 percent profit margin.  

 

Approximate 2010 percent profit margin.  

Answer Options Response 
Percent 

Response 
Count 

0%-10% 46.2% 12 
11%-20% 23.1% 6 
21% - 30% 7.7% 2 
31% - 40% 7.7% 2 
41% - 50% 7.7% 2 
51% - 60% 0.0% 0 
61% - 70% 0.0% 0 
71% - 80% 0.0% 0 
81% - 90% 0.0% 0 
91% - 100% 0.0% 0 

answered question 26 
skipped question 27 

 

 

 

 

 

 

 

 

 

2010 percent profit margin can be found in the graph below.    
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78.9% 

10.5% 5.3% 2.6% 
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

70.0%

80.0%

90.0%

0%-10% 11%-20% 21% - 30% 31% - 40%

Percent of Annual Business 

What percent of your 2010 annual business would you 
estimate is largely attributable to the existence of the area's 

trails? 

What percent of your 2010 annual business would you estimate is largely 
attributable to the existence of the area's trails? 

Answer Options Response 
Percent 

Response 
Count 

0%-10% 78.9% 30 
11%-20% 10.5% 4 
21% - 30% 5.3% 2 
31% - 40% 2.6% 1 
41% - 50% 0.0% 0 
51% - 60% 0.0% 0 
61% - 70% 0.0% 0 
71% - 80% 2.6% 1 
81% - 90% 0.0% 0 
91% - 100% 0.0% 0 

answered question 38 
skipped question 13 

 

 

 

 

 

 

 

 

 

 

 

A majority of 78.9% said that 0-10% of their annual 

business was attributed to the existence of the 

area’s trails.    
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How much of your expenditures are spent locally 
(within Seminole County)?  

Answer Options Response 
Percent 

Response 
Count 

0%-10% 16.7% 6 
11%-20% 8.3% 3 
21% - 30% 5.6% 2 
31% - 40% 0.0% 0 
41% - 50% 22.2% 8 
51% - 60% 5.6% 2 
61% - 70% 2.8% 1 
71% - 80% 2.8% 1 
81% - 90% 8.3% 3 
91% - 100% 27.8% 10 

answered question 36 
skipped question 15 
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Percent of Expenditures  

How much of your expenditures are spent locally (within Seminole County)?  

Most of the business’ expenditures are spent within Seminole 

County.  
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Yes 
24% 

No 
76% 

Do you offer shipping services for customers 
purchases? 

Do you offer shipping services for 
customer’s purchases? 

Answer Options Response 
Percent 

Response 
Count 

Yes 24.4% 11 

No 75.6% 34 

answered question 45 

skipped question 6 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Over 75% of the businesses surveyed do not offer 

shipping services to their customers.  This most likely 

is due to the fact that 60% of the surveyed businesses 

are restaurants/eateries.  
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Yes 
7% 

No 
93% 

Has your business linked with 
VisitFlorida.com? 

Has your business linked with VisitFlorida.com? 

Answer Options Response 
Percent 

Response 
Count 

Yes 7.0% 3 

No 93.0% 40 

answered question 43 

skipped question 8 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

93% of businesses have not linked with VisitFlorida.com. This is a 

great opportunity for local businesses to link up to the state’s 

tourism website.    
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Percent of Customers are "Return" Customers 

What percentage of your customers are "return" customers after they have seen 
your business while using the trail? 

What percentage of your customers are "return" customers 
after they have seen your business while using the trail? 

Answer Options Response 
Percent 

Response 
Count 

0%-10% 29.3% 12 
11%-20% 17.1% 7 
21% - 30% 4.9% 2 
31% - 40% 2.4% 1 
41% - 50% 0.0% 0 
51% - 60% 0.0% 0 
61% - 70% 2.4% 1 
71% - 80% 2.4% 1 
81% - 90% 2.4% 1 
91% - 100% 2.4% 1 
Don't know 36.6% 15 

answered question 41 
skipped question 10 

 

 

 

 

 

 

 

 

 

 

The majority of those surveyed “don’t know” what percent of their 

customers return after they have seen the business while using the 

trail. This also presents an opportunity to strengthen the relationship 

between the business owner and customers. With simple dialogue or a 

small survey, the business can decipher additional characteristics and 

behaviors about their customers.  
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Would you be willing to have a voluntary survey 
available to your customers to determine the 
answer to the previous questions? 

Answer Options Response 
Percent 

Response 
Count 

Yes 25.0% 18 

No 75.0% 25 

answered question 43 

skipped question 8 

 

 

 

 

 

Yes 
25% 

No 
75% 

Would you be willing to have a voluntary survey available to 
your customers to determine the answer to the previous 

questions? 

75% of those surveyed would NOT be willing to have a survey 

available to their customers to determine the answer to the 

previous question. Reasoning for this was not explained.    




