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How did you originally learn about Seminole County Trails? 

Answer Options Response 
Percent 

Response 
Count 

Family and Friends 36.0% 125 
Live by the Trail 48.1% 167 
Internet 11.2% 39 
Bike/Recreation Store 8.1% 28 
Newspaper 2.6% 9 
Driving Past/Roadside Sign 17.0% 59 
Magazine 0.6% 2 
Don't Know/Don't Recall 3.7% 13 

answered question 347 
skipped question 0 

 

 

 

 

 

 

 

 

 

 

0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

How did you originally learn about Seminole 
County Trails? 

Nearly 50% of those surveyed learned about the trail 

because they live(d) in its vicinity.   Word of mouth is 

a great free marketing strategy as 36% learned about 

the trail through friends/family. 



How often do you visit Seminole County Trails (Cross 
Seminole, Seminole Wekiva, Flagler, Sanford Riverwalk)? 
Answer Options Response 

Percent 
Response 

Count 
This is my first visit 3.2% 11 
Less than once a month 12.4% 43 
Once a month 11.5% 40 
2-3 times per month 24.2% 84 
Once a week 28.5% 99 
3-4 times per week 6.6% 23 
Typically every day 13.5% 47 

answered question 347 
skipped question 0 
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How often do you visit Seminole County Trails (Cross 
Seminole, Seminole Wekiva, Flagler, Sanford Riverwalk)? 

This is my first visit

Less than once a month

Once a month

2-3 times per month

Once a week

3-4 times per week

Typically every day

The majority of those surveyed use the trail about 

once a week, followed by 2-3 times per month.  Even 

though surveying took place during both weekdays 

and weekends, the data does not indicate 

overwhelming that weekends or weekdays are more 

popular. 
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Which Seminole County Trail do you visit most frequently? 

Answer Options Response 
Percent 

Response 
Count 

Cross Seminole 52.5% 181 
Seminole Wekiva 36.2% 125 
Flagler Trail 7.5% 26 
Sanford River Walk 3.8% 13 

answered question 345 
skipped question 2 
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Which Seminole County Trail do you visit most frequently? 

Over half of those surveyed use 

the Cross Seminole Trail most 

frequently followed by the 

Seminole Wekiva.  Note, 

however, more surveys were 

able to be obtained on the 

Cross Seminole Trail.  This may 

be due to the difference in 

usage rates.  



What time(s) of year do you typically visit the 
trail? 
Answer Options Response 

Percent 
Response 

Count 

Spring 14.7% 51 
Summer 5.2% 18 
Fall 17.3% 60 
Winter 12.7% 44 
I visit regardless of season 79.8% 276 

answered question 346 
skipped question 1 
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What time(s) of year do you typically visit the 
trail? 

Trail usage for those surveyed is not relative to the 

season as almost 80% of those surveyed stated that 

they use the trails regardless of season. 
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When do you typically visit the trail? 

Answer Options Response 
Percent 

Response 
Count 

Weekdays 60.8% 211 
Weekends 67.4% 234 

answered question 347 
skipped question 0 
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When do you typically visit the trail? 

As some surveyed trail users indicated that they 

typically visit the trail both weekdays or weekends, 

the percentages are over 100% combined.  The data 

suggests that slightly more visitors use the trail on 

weekends, but a comparable number use the trail on 

both weekends and weekdays. 



How many persons are in your group? 

Answer Options Response 
Percent 

Response 
Count 

Just myself 8.6% 5 
2 55.2% 32 
3-5 27.6% 16 
6-10 8.6% 5 
More than 10 0.0% 0 

answered question 58 
skipped question 36 

 

 

 

 

 

 

 

 

 

 

 

 

8.6% 

55.2% 

27.6% 

8.6% 0.0% 
0.0%

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

Just myself 2 3-5 6-10 More than 10

How many persons are in your group? 

Over 55% of those surveyed visited 

the trail in groups of 2, followed by 

groups of 3-5 at 27%. 
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Please check your age group.  

Answer Options Response 
Percent 

Response 
Count 

15 or under 0.3% 1 
16 to 25 3.7% 13 
26 to 35 14.1% 49 
36 to 45 17.9% 62 
46 to 55 28.2% 98 
56 to 65 22.8% 79 
66 and over 13.0% 45 

answered question 347 
skipped question 0 
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Please check your age group.  

64% of those surveyed indicated they are over 45 

years of age.  This represents the target users for 

potential marketing for the trail and businesses 

located along the trail.   



How did you travel to the trail? 

Answer Options Response 
Percent 

Response 
Count 

Personal vehicle 45.1% 156 
Bicycle 41.9% 145 
Transit (LYNX, carpool) 0.3% 1 
Run, jog or walk 12.7% 44 
Other 
(please 
specify) 

Other (please specify) 2.9% 10 

answered question 346 
skipped question 1 
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How did you travel to the trail? 

Although personal vehicle was the main source of 

transportation to the trail for those surveyed, the 

response percent of bicycle use is comparable.  This 

may be due to the wide implementation and 

connectivity of bike lanes, neighborhoods and trails 

throughout the County.  Continued connection to 

neighborhoods through side paths, sidewalks and bike 

lanes may decrease the use of personal vehicles to 

trail heads. 
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Did/Will you stay overnight in 
conjunction with your trip to the trail? 
Answer Options Response 

Percent 
Response 

Count 

Yes 1.1% 1 
No 98.9% 91 

answered question 92 
skipped question 2 
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Did/Will you stay overnight in conjunction with 
your trip to the trail? 

Although a number of hotels are located along the 

trail, only 1 surveyed user indicated an overnight stay 

in conjunction with their trip to the trail.  However, 

this visitor indicated their lodging was at a 

friend’s/family home and other.  (Note a disparity 

between this response the next response.) 



 

If yes to the previous question, in what type of 
accommodation did you stay/or do you plan on 
staying?  
Answer Options Response 

Percent 
Response 

Count 
Campground 0.0% 0 
Motel/Hotel 0.0% 0 
Bed and Breakfast 0.0% 0 
Friend or Relatives Home 50.0% 1 
Other 50.0% 1 

answered question 2 
skipped question 92 
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If yes to the previous question, in what type of 
accommodation did you stay/or do you plan on 

staying?  
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Rank your primary reason for using the trail system (1 being the 
primary reason)?  
Answer Options 1 2 3 4 Rating 

Average 
Response 

Count 

Recreational Activity 125 109 22 6 1.63 266 
Health and/or 
Fitness 

183 94 12 6 1.43 301 

Transportation 13 9 42 103 3.41 167 
Social 9 30 107 56 3.02 203 

answered question 346 
skipped question 1 

 

 

 

 

 

 

 

 

 

 

 

1.63 

1.43 

3.41 

3.02 

0.00 0.50 1.00 1.50 2.00 2.50 3.00 3.50 4.00

Recreational Activity

Health and/or Fitness

Transportation

Social

Average rank of primary reason for using the trail system (1 being 
primary). 

Health and Fitness was ranked as the number one 

reason for using the Seminole County Trail System.  

Recreational activity followed as #2, than social and 

transportation rounded out the bottom reason for 

trail useage. 



What activities do you participate in while on the 
trail? Check all that apply.  
Answer Options Response 

Percent 
Response 

Count 
Walking 45.1% 156 
Running 24.9% 86 
Bicycling 80.1% 277 
In-line Skating 7.2% 25 
Nature/Bird Watching 22.8% 79 
Eating/Picnic 13.9% 48 
Special Event 8.1% 28 
Other 
(please 
specify) 

Other (please specify) 10.7% 37 

answered question 346 
skipped question 1 
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What activities do you participate in while on the trail?  
Check all that apply.  

80% of those surveyed bicycle while on the trail, 

followed by walking at 45%.  Those who indicated 

“Other” overwhelmingly stated that they participate 

in equestrian activities while on the trail.  Due to the 

ability to indicate as many activities as they 

participate in while using the trail system, the 

percentages sum to over 100%.   
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Which would you be more likely to use while 
visiting the trail?  
Answer Options Response 

Percent 
Response 

Count 

Local vendor list and map 62.0% 49 

Coupons from local vendors 46.8% 37 

answered question 79 

skipped question 15 
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Which would you be more likely to use while visiting the 
trail?  

The majority of users noted they would be more likely 

to use a map of the trail indicating where various trail 

related businesses and restaurants, trail heads, and 

facilities are located.  Some of the responders who 

skipped the question indicated that they would not 

use either the map or the coupons. 



How often do you return to businesses 
you noticed or learned about during a 
trail visit? 
Answer Options Response 

Percent 
Response 

Count 

Frequently 23.1% 21 
Occasionally 28.6% 26 
Rarely 25.3% 23 
Never 23.1% 21 

answered question 91 
skipped question 3 
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How often do you return to businesses you noticed or learned 
about during a trail visit? 

There were no significant findings in whether visitors 

frequented businesses they learned about on the 

trail.  The response was closely spread between all 

the answers.  “Occasionally” received the highest 

response at 28.6%.  Comments to this question 

indicated that many trail users don’t notice 

businesses while using the trail.  



 

 
xv 

 

How often do you visit a business 
during a trail visit? 
Answer 
Options 

Response 
Percent 

Response 
Count 

Frequently 23.7% 22 
Occasionally 21.5% 20 
Rarely 24.7% 23 
Never 31.2% 29 

answered question 93 
skipped question 1 
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How often do you visit a business during a trail visit? 

As with the previous question, similar percentages 

were noted by respondents as to how often they visit 

a business during a trail visit.  “Never” received 31.2% 

of the responses.   



 

 

To what level do you agree with the following statement: 
"The Seminole County Trail System greatly impacts the 
quality of life in the County".  

Answer Options Response 
Percent 

Response 
Count 

Strongly agree 75.3% 70 
Agree 20.4% 19 
Neutral 4.3% 4 
Disagree 0.0% 0 
Strongly disagree 0.0% 0 

answered question 93 
skipped question 1 
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To what level do you agree with the following statement: "The 
Seminole County Trail System greatly impacts the quality of life in 

the County. " 

Over 75% of those surveyed “Strongly Agree” that the 

Seminole County Trail System greatly impacts the 

quality of life in the County.  Only 4.3% indicated a 

neutral response.  One of these responders stated 

that he is not from the County and therefore 

responded neutral. 



 

 
xvii 

 

 

Would you like to see additional trail 
events, activities or programs? 
Answer Options Response 

Percent 
Response 

Count 
Yes 74.6% 259 
No 25.4% 88 

answered question 347 
skipped question 0 
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Would you like to see additional trail events, activities or programs? 

The majority of respondents indicated they would like 

to see trail events, activities and programs.  Some 

respondents suggested children oriented programs 

while others suggested businesses oriented events. 



 

 

If applicable, did you know you were on part 
of the Florida National Scenic Trail?  
Answer Options Response 

Percent 
Response 

Count 
Yes 42.0% 37 
No 44.3% 39 
NA 13.6% 12 

answered question 88 
skipped question 6 
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If applicable, did you know you were on part of 
the Florida National Scenic Trail?  

As the majority of respondents noted that they did 

not know they were on the FNST, additional markings 

and marketing may make users more aware of the 

significance of the trail and its route through 

Seminole County. 
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Did you know that Seminole County is a Florida Trail 
Gateway Community? 
Answer Options Response 

Percent 
Response 

Count 
Yes 39.8% 138 
No 60.2% 209 
Other   0.9% 3 

answered question 347 
skipped question 0 
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Did you know that Seminole County is a 
Florida Trail Gateway Community? 

The marketing of the honor and benefits of Seminole 

County being a Florida Trail Gateway Community, 

relevant to the responses to the survey question, 

should coincide with trail and ecotourism marketing 

efforts.  Educating residents of this fact may take 

place through logos and incorporating the Gateway 

Community concept into Seminole County’s identity. 



Please indicate the average amount of money you spend during a typical trail visit in each category listed below.  

Answer Options $5 and 
under 

$6-$10 $10-
$20 

$20-
$35 

$36-
$50 

$51-
$75 

$75-
$100 

Over 
$100 

Response 
Count 

Restaurant 45 55 55 20 4 3 0 1 183 
Retail (food, beverage, shoes, 
etc.) 

79 41 30 6 3 2 0 1 162 

Transportation (gas, transit, 
parking) 

73 36 17 9 7 3 0 1 146 

Rental Fees (bikes, skates, etc.) 4 5 0 1 0 0 0 0 10 
Equipment (bike, tires) 30 18 13 6 2 3 0 5 77 
Books, Guides, Maps 14 3 2 3 1 0 0 2 25 
Lodging 2 0 0 0 1 1 4 1 9 

answered question 347 
skipped question 0 
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Number of Respondents Spending Per Category 

$5 and under

$6-$10

$10-$20

$20-$35

$36-$50

$51-$75

$75-$100

Over $100

Most respondents 

noted they spend 

money at restaurants in 

conjunction with a trail 

visit.  Retail (food, 

beverage, shoes, etc) 

followed.  While the 

average trail users 

spend, on average, $15 

per trail visit, this 

money is also largely 

spent in the restaurant 

category.  
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